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Editorial

Starting all over again

In the last Yearbook editorial we said that 2007 had have been a good year
in every sense. It can be argued that 2008 was not that good, particularly from
the second half of it. And that 2009 will we a year in which the aluminum indus-
try will show some decline, specially in some sectors that are expressly sensible
to the world’s economic crisis.

Talking about numbers, 2008 shows that aluminum consumption in the
domestic market has dropped when compared to the last year. This is so spe-
cially in domestic production products. And if it can be said that most of the fall
can be explained through a reduction of wire and cables which were destined
to the renewal and broadening of the National electrical distribution system, it is
also true that the rest of the market sectors show some deceleration. This de-
celeration has augmented its pace towards the end of 2008.

It is particularly remarkable that packaging is the only sector that does not
show a decrease when compared to 2007. This shows its smaller elasticity
when compared to the other sectors. The purpose of the latter observation is
the following: it is logic that the sector of aluminum packaging, which is mostly
related to first-necessity products such as food, beverage and pharmaceutical,
among others, shows an inferior decrease than other sector of the market. Yet,
at the same time, our statistic reflect adequately the mentioned logic fact,
which shows we are performing a good job with the data provided by our as-
sociates and collaborators. And that is precisely the aim of this Yearbook: to
reflect reality in the most precise way, in order to serve who consult this infor-
mation so they can make the best decisions.

And talking about decisions, we are confident that the aluminum domestic
sector will know how to react. As it did in 2002, after the serious 2001 crisis,
offering its best human and technical resources. At that time, the aluminum
industry substituted imported products at competitive prices, providing good-
quality merchandise. Over these years, thanks to the domestic market growth,
it made important investments, both in semielaborated and elaborated prod-
ucts. Nowadays is a critical time, and the industry faces a foreseeable fall of the
market demand, which few people dare predict its extent and duration. Yet we
are sure our enterprisers will know how to deal with it in the best way. This is
not the first crisis our country endures, and from every one of them we learned
something, and this one will be no exception.

That is why we want to conclude with a message of hope. The 2001 crisis
seem to have taken place long ago, while in relative terms it has not. The pre-
sent crisis is one of a different kind, because the international conditions are
different. Nevertheless, the solution is the same one. To make the daily effort of
giving a step forward. To make the daily effort of moving forward towards a
better country, making a contribution from our sector. To make the daily effort
of starting all over again.

Eng. Rafael Martin Bofill
President
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Consumo domeéstico
de Aluminio

Consumo total por producto y origen ano 2008 [ton]

Consumo de Consumo total
Producto produccion Importacién del mercado Participacion
nacional domeéstico

18,8%

9,9%

26,0%

12,2%

27,6%

Consumo total por producto Consumo total por origen

Fundidos
27,6%

Produccion nacional
76,0%

Chapas finas y foil

9,9% Extruidos

26,0%

Chapas y rollos
18,8%

Importacion
24,0%
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Aluminum domestic =—
consumption N

Total consumption by product/origin year 2008 [ton]

AT domesic produoion 11918 consumpton Share
Zlgjtgsr;]?eets and strip, of a thickness 18.738 17.703 36.441 18,8%
Foil 9.017 10.123 19.140 9,9%
Extruded products 45.553 4.792 50.345 26,0%
Wires, rod and cables 22.967 637 23.604 12,2%
Castings 49.206 4.226 53.432 27,6%
Other products 1.435 8.940 10.375 5,4%
Total Products 146.916 46.421 193.337 100,0%

Castings
27,6%

Domestic production
76,0%

Other products
5,4%

Extruded products
26,0%

Wires, rod and cablgs
12,2%

Plates, sheet and strip
18,8%

Source: producers; INDEC.
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Consumo domeéstico
de Aluminio

Evolucion del consumo total [ton] y de la participacion nacional [%]

Evoluciéon del consumo total del mercado doméstico

225.000
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175.000
150.000
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100.000
75.000
50.000
25.000

0
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© Produccién nacional Importaciones Consumo total

Evolucion de la participacion de la industria nacional en el consumo total del mercado doméstico [%]
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= Produccién nacional Importaciones
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Aluminum domestic =
consumption o

Evolution of total consumption [ton] and of domestic production share [%]

225.000
200.000
175.000
150.000

125.000

ton

100.000

75.000

50.000

25.000

0

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

©o Domestic production o Imports Total consumption

81,1 81,3 80,4 79,7 80,4
76,0
71,
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
— Domestic production Imports

Source: producers; INDEC.
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Consumo domeéstico
de Aluminio

Consumo total por producto y sector ano 2008 [ton]

Sector

Construc-

Jonstruc Industria | Bienes de |Maquinasy TR Otros Consumo | Participa-

eléctrica | consumo equipos sectores total cion

Envases | Transporte

Producto

100,0%

Participacion 4 4 100,0%

Consumo total por producto Consumo total por sector

Otros sectores
5,5% Envases

22,4%

Fundidos
27,6%

Maquinas y equipos
4,5% I
Construccion civil

Chapas finas y foil 22,3%
n y

9,9% Extruidos

26,0% Bienes de consumo

12,3% i Transporte
20,1%

Chapas y rollos
18,8%
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Consumo domeéstico
de Aluminio

Consumo total por producto y sector ano 2008 [ton]

Chapas y rollos espesor = 0,2 mm

Envases
58,8%

Transporte
8,0%

Otros sectored Bienes de consumo
2 00y, 20,6%

Maquinas y equipd
5,8%

Extruidos

Construccion civil
65,6%

Transporte
3,6%

Otros sectores
12,8% Bienes de consumo
7,5%

Chapas finas y foil

Envases
72,6%

Construccion civ,
12,6%

Bienes de consumo

4,7%

Fundidos

Transporte
61,5%

Construccion civi

Otros sectores
1,8%
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Aluminum domestic
consumption

Total consumption by product/end-use market year 2008 [ton]

End-use market guilding and Packaging Transporta-  Electric  Consumer Mazf:gery Steelwork ~ Other | Totalcon- o

Product onstruction tion Industry Durables Equipment markets sumption
Ef'??ﬁi’cii‘zg‘s:g‘?zsr‘m 1629 21.419 2.933 30 7.515 2.110 0 805 |  36.441 18,8%
Foil 2.421 13.905 1.246 229 891 93 0 355 19.140 9,9%
Extruded products 33.018 0 1.823 760 3.769 4.546 0 6.429 50.345 26,0%
Wire, rods and cables 0 205 0 21.789 0 0 1.547 63 23.604 12,2%
Castings 6.111 0 32.848 888 3.169 1.875 7.586 955 53.432 27,6%
Other products 0 7.848 0 0 421 0 0 2.106 10.375 5,4%
Total Products 43.179 43.377 38.850 23.696 15.765 8.624 9.133 10.713 193.337 100,0%
Share 22,3% 22,4% 20,1% 12,3% 8,2% 4,5% 4,7% 5,5% 100,0%

Other markets
i 5,5% i

Other products Castings ' Packaging
5,4% 27,6% 22,4%

Machinery and Equipmé
4,5% _ )
Building ad constructi
22,3%
Extruded products
26,0%

12,2%

Electric Industry/
12,3% /'! Transportation

Plates, sheets and strip 20,1%

18,8%

Source: producers.
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Aluminum domestic
consumption —

Total consumption by product/end-use market year 2008 [ton]

Packaging
58,8%

Packaging
72,6%

Burrfdlng and Constr
Other markets Consumer Durables < 12,6%

22% W 20,6%

Consumer Durables
4,7%

Building and Construction
65,6%

Transportation
61,5%

Other markets

12,8% Consumer Durables
7,5% Other markets

1,8%

Source: producers.
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Consumo domeéstico
de Aluminio

Evolucion del consumo total por producto [ton]

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Producto

Indice base 100 = 1998

1999 2000 2001

o Chapas y rollos espesor = 0,2 mm

Evolucién por producto (base 100 = 1998)

2002 2003 2004 2005 2006 2007 2008

©o Chapas finas y folil o Extruidos Alambroén y cables o Fundidos
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Aluminum domestic
consumption

Evolution of total consumption by product [ton]

Year
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Product
et srEab sl g 33.060 32.309 29.291 16.658 17.668 20.996 24.828 28.460 31.830 36.441
of a thickness = 0,2 mm . . . ’ ’ ’ ’ ’ ’ .
Foil 18.960 20.601 18.315 14.691 14.567 17.388 19.518 20.172 21.422 19.140
Extruded products 29.365 27.803 23.502 12.947 18.930 29.191 34610  42.386 51.040 50.345
Wire, rods and cables 19.015 14.621 12.085 6.378 11.874 17.238 17.173 28792  35.169 23.604
Castings 27223 31.931 24124 26262 35538  43.866  46.746 59.856 60.587  53.432
Other products 2.230 5.202 5.178 4.126 4.378 6.021 7.639 8.536 9.260 10.375
Total Products 129.853  132.467  112.495  81.062 102955 134700  150.514  188.202  209.308  193.337

180

160

140

120

100

80

Index base 100 = 1998

60

40

20

0

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

o Plates, sheets and strip o Foil ©o Extruded products Wire, rods and cables o Castings

Source: producers.
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Consumo domeéstico
de Aluminio

Evolucion del consumo total por sector [ton] (1)

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Sector

23.196

22.955

22.322

11.182

Evolucién por sector (base 100 = 1998)

indice base 100 = 1998

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

o Construccion civil o Envases o Transporte Industria eléctrica © Bienes de consumo + maquinas y equipos
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Aluminum domestic
consumption

Evolution of total consumption by end-use market [ton] (1)

vear 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

End-use market

g‘(’)':g'{:g;’;‘:} 24.985 26.118 25.269 16.574 23.196 28.646 32.884 40.325 46.330 43.179
Packaging 37.074  39.007  35.651 22.706 22.955 27563  33.069  36.291 40.068 43.377
Transportation 22.219 23.004  20.877 16.601 22322 30450  30.902 40578 42621 38.850
Electric Industry 9.958 7.492 6.686 5.902 11.182 17.220 17.258 20588 35457  23.696
Consumer Durables 13.795 13.293 9.902 6.767 9.057 9.977 12.650 13.061 16.704 15.765
SEE I 4.819 4,622 4532 3.146 5.119 6.698 7.349 8.788 9.501 8.624
Equipment

Steelwork 12.470 13.390 6.845 6.557 5.823 8.425 9.329 11.873 10.360 9.133
Other markets 4533 5.541 2733 2.809 3.301 5.721 7.073 7.698 8.267 10.713
Total end-use markets 129.853 132467 112495  81.062 102955 134700 150514  188.202  209.308  193.337

225

200

175

150

125

100

Index base 100 = 1998

75

50

25

0

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

© Building and Construction © Packaging © Transportation Electric Industry © Consumer Durables + Machinery and Equipment

(1) The chart in the present Yearbook consolidates domestic production and imports consumption.
Source: producers.
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Consumo domeéstico
de Aluminio

Evolucion del consumo total per capita

AR
L no 1999 ‘ 2000 ‘ 2001 ‘ 2002 ‘ 2003 ‘ 2004 ‘ 2005 ‘ 2006 ‘ 2007 ‘ 2008
Descripcion

204.600 263.744 245.052 268.806 272.252 271.675 270.580 277.779 292.700 399.715

4.348 2.632 2.520 624 1.590 2.163 1.543 4.164 4.149 3.592

123.596 187.859 182.532 200.519 199.866 163.084 168.511 131.070 151.459 243.009

35.217 38.181 28.979 45.007 35.068 35.182 39.497 32.465 29.410 32.448

-2.859 -2.736 35 -6.600 -11.123 2.509 -13.719 12.276 -1.551 20.607

23.312 35.039 28.383 35.052 38.664 44.694

53.548 54.356 48.086 17.873 22.973 27.986

283.523 284.204 268.697 100.835 127.462 152.197 181.946 206.175 240.545

7.789 7.723 7.223 2.689 3.363 3.984 4.714 5.287 6.044

onsumo domestico de aluminio y PBI onsumo domestico per capita

300.000
250.000
200.000

150.000

toneladas / millones de délares
kilos/hab. / ton.hab./d6lares

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Consumo doméstico PBI Consumo per capita Consumo per capita/ingreso
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Aluminum domestic
consumption

Evolution of per capita total consumption

N 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Description

Primary production [ton] 204.600 263.744 245.052 268.806 272.252 271.675 270.580 277.779 292.700 399.715

Primary imports [ton] 4.348 2.632 2.520 624 1.590 2.163 1.543 4.164 4.149 3.592

Primary exports [ton] 123.596 187.859 182.532 200.519 199.866 163.084 168.511 131.070 151.459 243.009

Elaborated and Semis

exports [ton] 35.217 38.181 28.979 45.007 35.068 35.182 39.497 32.465 29.410 32.448

Primary

- -2.859 -2.736 35 -6.600 -11.123 2.509 -13.719 12.276 -1.551 20.607
stock variation [ton]

Primary domestic

consumption [ton] 52.994 43.072 36.026 30.504 50.031 73.063 77.834 106.132 117.531 107.243

Recovery of

23.312 35.039 28.383 27.877 35.052 38.664 44.694 48.084 54.944 43.265
secondary [ton]

Elaborated and Semis

b 53.548 54.356 48.086 22.681 17.873 22.973 27.986 33.986 36.834 42.829
imports [ton]

Aluminum domestic

apparent consumption [ton] 129.854 132.467 112.495 81.062 102.956 134.700 150.514 188.202 209.309 193.337

e 36,4 36,8 37,2 37,5 37,9 38,2 38,6 39,0 39,4 39,8
[million inhabitants]
Per capita consumption 3,6 3,6 3,0 2,2 2,7 3,5 3,9 4,8 5,3 4,9

[kilograms/inhabitant]

Gross Domestic Product

[million dollars] 283.523 284.204 268.697 100.835 127.462 152.197 181.946 206.175 228.005 240.545

Per capita annual income

[dollars/inhabitant] 7.789 7.723 7.223 2.689 3.363 3.984 4.714 5.287 5.787 6.044

Per capita consumption/
income [ton/inhab.dollars]

16,7 17,2 15,6 30,1 30,6 33,8 31,9 35,6 36,2 32,0

300.000 40

250.000 35
4

£ 30
» o
5 200.000 2

= g 25
© <
< £

© 150.000 c 20
= S
1S Z

S 100.000 g "
-~ <
[

3 10
50.000 =

5

0 0

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Domestic consumption GDP Per capita consumption Per capita consumption/income

Source: producers, INDEC, Banco Central de la Republica Argentina
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Comercio exterior
de Aluminio

Evolucion de las exportaciones/importaciones del Capitulo 76 [ton]

Afo
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Producto
25.208 24.733
127.180 191.623 189.168 211.517 200.973 163.821 168.970 132.297 152.171 243.698
Afo
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Producto

23.346

12.433
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127.180

191.623

23.346

12.433

189.168

211.517

200.973

2.88
I 22.92

163.821

168.970

132.297

152.171

243.698




Comercio exterior
de Aluminio

Saldo comercial de la industria del Aluminio [millones de dolares]

Afo
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion
Afio
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion
Saldo comercial Capitulo 76/Argentina Incidencia del Aluminio en el intercambio comercial

millones de dolares

0

porcentaje del monto en dolares

-3.000

-6.000

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

©o Exportaciones Importaciones

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Saldo comercial Cap. 76 Saldo comercial Argentina
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Aluminum Industry Foreign Trade balance [million dollars]

Year
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Description
Exports Chapter 76 245 398 348 369 380 379 443 475 544 796
Imports Chapter 76 193 191 172 66 70 98 124 171 207 259
Balance Chapter 76 52 207 176 303 310 282 319 304 337 537
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Description
Incidence of Chapter 76 o o o o o o o o o o
exports in total exports [%] 1.0% 1.5% 1.3% 1,4% 1.3% 1.1% 1,1% 1,0% 1,0% 1,1%
lsflepfeto ol Ochite ol 0,8% 0,8% 0,8% 0,7% 0,5% 0,4% 0,4% 0,5% 0,5% 0,5%
imports in total imports [%]
Incidence of Chapter 76 in .
foreign trade balance [%] (-) 19,5% 2,8% 1,8% 1,9% 2,3% 2,7% 2,4% 3,1% 4,1%

* positive Chapter 76 Foreign Trade balance and negative total Foreign Trade balance

18.000 1,75%
15.000 1.50%
@
12.000 =
© 1,25°/o
© 9000 =
%’ 3 1,00%
©  6.000 €
c ©
2 B 0,75%
‘E  3.000 o
S
1O,
0 § 0,50%
2
-3.000 0,25%
-6.000 0%
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Chapter 76 balance Total Foreign Trade balance o Exports Imports

Source: INDEC
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Comercio exterior
de Aluminio

Intercambio con el Mercosur [millones de ddlares]

Afo
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion
Afio
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion
Comercio con el Mercosur Capitulo 76 Participacion del Mercosur en el Capitulo 76

~
a1

a1
o

millones de dolares
porcentaje del monto en délares

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

©o Exportaciones Importaciones

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Exportaciones Importaciones

Anuario Estadistico 2008




Aluminum
Foreign Trade

Foreign Trade with Mercosur [million dollars]

Year
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Description
Exports Chapter 76 19 26 29 34 29 36 67 69 70 116
Imports Chapter 76 86 97 91 28 34 48 60 92 107 110
Balance Chapter 76 -67 -71 -62 6 =5) -12 7 -23 -37 6
Year
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Description
Incidence of exports to
Mercosur over total 7,8% 6,5% 8,3% 9,2% 7,6% 9,5% 15,1% 14,5% 12,9% 14,6%
Chapter 76 exports [%]
Incidence of imports from
Mercosur over total 44,6% 50,8% 52,9% 42,4% 48,6% 49,0% 48,4% 53,8% 51,9% 42,5%
Chapter 76 imports [%)]

125 60%

O,

100 2 50%
5
©

£ 40%
[ —
5 75 §

o

° E 30%
o u—
% 50 o

& 20%
C
[0}
25 5

g 10%

0 0%

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Exports Imports o Exports Imports

Source: INDEC
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Indicadores
econdmicos

Evolucion del precio del aluminio primario [dolares/ton]

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion

Evolucion de los precios internacionales de commodities industriales (base 100 = 2001)

2001

indice base 100

50

0
1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

©o Aluminio Cobre Acero o Polietileno

Evolucion precio doméstico 2008

ddlares/ton

mar abr may j jul ago sep

o Lingote ALUAR 99,7 LME cash mes n-1

Anuario Estadistico 2008

27



\

=2001

Index base 100

<
S
Y
2
S)
iS]

500
450
400
350
300
250
200
150
100

50

o O
1999

2000 2001 2002 2003 2004 2005 2006 2007
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Indicadores
econdmicos

Reciclado de latas para bebidas

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
Descripcion

Evoluciéon consumo doméstico de latas para bebidas

millones de unidades

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

Evolucién indice de reciclado de latas para bebidas

porcentaje de latas recicladas

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008
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million units

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008

percentage of recycled cans

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008




Institucional

Organizacion de la Camara
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Extruded products ..........ccccceiiiiiiiiiiiiii e Eng. Eduardo Julia
COALINGS ...vveieeiiicie e e Dr. Daniel Volpe
REfINEIS ... Mr. Daniel Solito

Sub-committees

Foreign trade and Mercosur ............ccoceeieenieeieeiiieens Lic. Jorge Garcia Arias
Science, Technology and Instruction ............ccccccceeens Dr. Carlos Castellano
Press and EXpositions ..o, Eng. Héctor Bottinelli
Advisers

Accountings and taxes .........ccccocviiiiiiiiisie e Dr. Fernando Piovano
Product development ...........ccoooieiiiiiiinieieeiecieee Lic. Marcelo Maffei
Law and [abor .........ccccciiiiiiiiiii e Dr. Carlos Echezarreta
Legal ..o Dr. Carlos Echezarreta

Dr. Eduardo Zamorano
TeChNiCal ......c.ooiiiiiiiiiie e Eng. Mauricio Gurski
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Chamber organization
Fadip S.A..C.A
Aluar Division Elaborados
Metales del Talar S.A.
Tubaplas S.A.

Hydro Aluminium Argentina S.A.
Fundicion y Laminacion Luis Costa
Envases del Plata S.A.

Aluminiun S.A.

Inofer S.A.

Aluoest S.A.C.I.LELA.

Aluar Aluminio Argentino S.A.
Sicamar Metales S.A.

Rexam Argentina S.A.

Flamia S.A.

Anodizado California S.R.L.
Alcemar S.A.

Aluminium Manufacturers Express S.A.

Aluex S.A..
Exal Argentina S.A.

DLSA S.A.

Obras Metalicas S.A.

Metal Veneta S.A.

Heil Trailer International S.A.

Quiming S.R.L.
Alenex S.R.L.

Laminacién Paulista Argentina S.R.L.
Madexa S.R.L.

Tubaplas S.A.

Hydro Aluminium Argentina S.A.
Anodizado California S.R.L.
Metales del Talar S.A.

Aluar Division Elaborados
CAIAMA
CAIAMA

CAIAMA
Aluar Aluminio Argentino S.A.
CAIAMA

CAIAMA
CAIAMA

CAIAMA
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Institucional

Criterios para la clasificacion de productos

Sector

Proceso

Laminacion

Flejes para cielorrados; chapas para
techos; membranas para techos;
chapas para recubrir frentes; chapas
de uso arquitecténico; chapas antides-
lizantes; paneles compuestos.

Hojas delgadas (foil) desnudas y com-
puestas para envases de alimentos,
cigarrillos, etc.; tejos para aerosoles y
pomos; chapas para envases de ga-
seosas, cervezas y jugos; chapas para
tapas de envases y botellas.

Chapas para camiones tanque; cha-
pas para carroceria; flejes y foil (hojas
delgadas) para calefactores y radiado-
res de vehiculos; chapas para sefales

viales.

Chapas para transformadores; com-
puestos para telefonia; foil para
capacitores; chapas para artefactos y
luminaria.

Chapas para heladeras y articulos del
hogar; chapas para menaje; hojas
delgadas para bandejas descartables;
hojas delgadas para uso hogarefio;
chapas para antenas parabdlicas de
television; flejes para ojalillos para
calzado.

Flejes para tubos de riego; flejes para
intercambiadores de calor industriales;
chapas para tanques de almacena-
miento; chapas para caldereria; foil
para aislacion; chapas para bandejas
para pescado y panaderias.

(no hay productos identificados)

Chapas para chapa patente; todo
producto no incluido entre los
anteriores.

Extrusiéon

Perfiles para puertas y ventanas;
perfiles para aplicaciones arquitectoni-
cas; perfiles para cielorrasos; perfiles

para carteles.

(no hay productos identificados)

Tubos para radiadores; perfiles para

puertas y ventanillas de 6mnibus y

carrocerias; perfiles para pisos de
camiones.

Perfiles para carcazas de motores

eléctricos; perfiles para disipadores

para electrénica; perfiles para “bus
bars”; perfiles para luminarias.

Perfiles para antenas de television;
tubos para heladeras; perfiles para
mastiles de veleros; tubos para
bicicletas; tubos para muebles; perfiles
para escaleras de aluminio; perfiles
para exhibidores refrigerados.

Tubos para riego; perfiles para uso
industrial.

(no hay productos identificados)

Barras para torneria; tubos para rema-
ches rapidos; todo producto no incluido
entre los anteriores.

Fundicion

Chapas aluminizadas, piezas fundidas
para radiadores para calefaccion.

(no hay productos identificados)

Llantas de automéviles; pistones,
blocks y tapas de motor; autopartes
fundidas; chapas aluminizadas.

Cables a partir de colada continua;
piezas fundidas para industria
eléctrica.

Mesas y sillas de aluminio fundido;
menaje fundido; piezas fundidas para
decoracion.

Piezas fundidas para maquinaria
industrial; moldes fundidos; placas
modelos.

Posta; granalla; conos; estrellas;
lingotes; alambrén.

Alambre de soldadura; polvo para
pintura y explosivos; polvo para
fabricacion de productos quimicos;
todo producto no incluido entre los
anteriores.
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Ceiling coils; ceiling sheet; roof coat-
ing; architectural use sheet; anti-slip
sheet; composite panel.

Foil, backed and not backed for pack-

aging of food, cigarettes, etc.; slugs for

aerosols and tubes; can stock; sheets
for bottle caps.

Sheets for tank trucks; sheets for
bodywork; coils and foil for radiators;
road sign sheets.

Transformer and capacitor sheets; foil
for telephonic composites; sheets for
electrical and lighting appliances.

Sheets for refrigerators and other
home appliances; cookware sheet; foil
for semi-rigid containers; household
foil; sheet for parabolic TV antennas;
coils for shoe eyelets.

Coils for irrigation piping; industrial
heat exchanger coils; tank sheet;
caldron sheet; coils for insulation; fish
and bakery tray sheet.

(no identified products)

Car plate sheets; every product not
included above.

Doors and windows profiles; architec-
tural application profiles; ceiling pro-
files; signboard profiles

(no identified products)

Radiator tubes; busses windows and
doors profiles; truck floor profiles.

Electric engine housing profiles; elec-

tronic dissipating devices profiles; bus

bars; profiles for electrical and lighting
appliances.

TV antennas profiles; refrigerator
tubes; sailboat mast profiles; bicycle
profiles; furniture tubes; ladder profiles;
refrigerated exhibitors profiles.

Irrigation piping tubes; industrial use
profiles.

(no identified products)

Every product not included above.

Aluminized sheet; radiator cast parts.

(no identified products)

Automobile rims; pistons; engine
blocks; engine covers; cast parts for
automobiles; aluminized sheet.

Continuous cast cables; cats parts for
electric industry.

Cast chairs and tables; cast cookware;
cast decoration parts.

Cast parts for industrial machinery;
cast molds.

Products for steel deoxidization.

Welding wire; paint and explosive
powders; chemical product powders;
every product not included above.
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